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Goals and Objectives
Apple goals and objectives aim at enhancing domination in the technology industry in the world. With this in mind, Apple will attain the goal of retaining customers in the world and develop products making it preferable in the market, making it possible to meet customers' needs. Apple has an objective to expand sales to customers. This is mainly through advertising but also through the distribution network. Apple promotes its products making overall preference hence domination. The other objective is to provide products and services through research and objective hence meeting the goal of a revolutionized global networking. (Yoffie & Baldwin, 2018) 
Communication Network
Communication is an important emphasis on Apple. Everyone has a view on communication as it is where ideas develop. Communication at the company is hierarchical in that the superior mostly communicate to the subordinates enabling effective and smooth running. Apple also entails on communication between employees as they lead to teamwork and development of ideas that lead to innovations.
Opportunities to improve Apply workplace structure
Apple is one of the most innovative companies when it comes to the layout of the working environment in employees. To enhance workplace improvement, one of the discovered opportunities is closeness in the layout where collaboration between employees is emphasized. Overall this ensures inclusivity and teamwork in the workplace hence efficiency in work output.
Recommendations discovered
While completing the Work Process Analysis Form, one of the top recommendations is Apple should continue creating an environment to attract the young generation who tend to be productive and have a level of creativity. With this in mind, Apple will develop new products and services that meet the desired needs of potential customers hence dominance in the market place overall.
Top recommendation description
While completing the organizational productivity questionnaire, the top recommendation is Apple to continue with its trend in iPhone series production and lower the prices. This will lead to increased purchases due to affordability making it possible for Apple to meet its overall objectives and compete with key competitors in the make share. 
Opportunities to improve the current incentive program
To improve the current Apple incentive program, one of the opportunities is to conduct the right and relevant research which will make sure that the program is in a position to meet the market share requirements. When this is taken into consideration, Apple will be in a position to have an idea of what is needed to drive the market and keep everything in the right place without failure. Overall, Apple will become a preference as potential customers will need to have an idea of products and services sold. 
Recommendation to improve performance
To improve overall performance at Apple Inc. research on the developing customer needs should be diversified to enhance the right development. With this in mind, Apple will be in a position to compete with key competitors in the market share through an understanding of what it is that the customers require leading to increased sales hence profits accumulations. (Yoffie & Baldwin, 2018)  
Top 3 opportunities
For Apple to compete successfully in the market share, the top three opportunities include and are not limited to Artificial Intelligence, specifically Siri, services such as Apple Music and iCloud storage and lastly wearable tech. When all this are taken with the right approach, Apple will grow effectively and dominate the overall market share. (Arocha, 2017) 
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